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American Airlines 
Email Sample

8/25/05 – 9/14/05
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Trust me, none of these had any
Offers related to where I live
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Already a Starwood Platinum

Transferred my SPG points to 
American less than a year ago.

Clearly just trying to monetize 
my email address.  If they used 
some of the data they had on 
me, this could have been an 
effective promotion for me.
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Looks like fun.  

What makes them 
think this image or 
offer would appeal to 
me….Caribbean in the 
fall?  I don’t think so ;-)

The only recreational 
trips I’ve taken with 
American have been 
with my kids to 
Colorado Skiing. They 
have this in their 
database…..why not 
use it?

Oh, and why offer me 
discounts?  If I want 
cheap, I’ll go 
Southwest. 
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Ok, now this one might 
actually have some 
value.  It’s telling me how 
many more miles and 
flights I need to fly in 
2005 to qualify for 
Platinum.  

I guess I could have 
used this a little sooner 
☺

But my real issue is:  
does this need to be a 
separate 
communication?  Can 
this be part of a 
confirmation or 
something?
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Again, wasted on 
me.

This is just another 
blatant attempt to 
monetize my email 
address.
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Again…exploitation
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Ok, maybe not so 
bad.

If you could scroll 
down you would see 
that there are a 
bunch of ads on this 
summary….not 
saying that’s a bad 
thing in this type of 
communication.

Couldn’t they have 
use this one to point  
out that I need 
another 30 trips in 
the 4th quarter to 
qualify for Platinum?
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This is an example of the 
confirmation email.  As you can 
see, they include the credit card 
offer…not bad.

Are there any of the other 
communications they could have 
included here?

•Vacation Offer
•My Point Summary
•How far am I from 
platinum?
•Any specials from 
Indianapolis? ☺
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Tough to say:

The cynic in me says: “ if 
you had ever given any 
indication that you care 
one bit about me as an 
individual, I might accept 
that you also care about 
others.”

Another cynic might say:  
“I know you are worried 
about the liability of all 
those points out there, 
and would love to see 
me burn them on 
something.”
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Conclusion:

Ok, this might be a little harsh.  

But think about it.  12 emails in 20 days.  The fact 
that customers stop opening….would you call this a 
result of “file aging”, or just plain bad marketing?


